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CTM onus of use

Use as justification for protection 

Genuine use:
what does it mean?





goods/services in the market

How: 

goods/services in advertising





goods/services in the Internet



In which form:
identical/modified

Where:

place and geographical extent of use



How much:
quantity



How long:
duration

Trade Mark use and the market

Trade Mark use and the owner

Token use

Proper reasons for non-use

Evidence of use of prior CTM in opposition proceedings

Evidence of use of prior CTM in revocation proceedings

Does use by licensee entail additional problems?

CTM misuse

Use as justification for revocation (misleading use)

CTM third party use and the acquiescence principle

The concept of awareness

The concept of bad faith 


